Branding and corporate communications

We strive to create imaginative
design and communication
solutions that deliver real results
for our clients.
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Sub-branding wording and keyline relationship to main logo
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Primary colour palette > CYWK or Pantone breakdown

Prefered background colours > CYMK or Pantane breakdown
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Secondary colour palett > Light colours » CYNIK or Pantone breakdown
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Client Hometrack
Project Marketing Report covers & templates
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Client Hometrack
Project Marketing Insight papers & sell sheets

e

av®

-\\\\\\\\\\\




Client Hometrack
Project Marketing Conference invitations, customer reports & promotional materials
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Client Hometrack
Project Marketing Conference invitations, exhibition stand & promotional materials
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The 3 Annual Hometrack Mortgage Summit
Exploring the ‘New Normal’ ' |

hometrack

Reducing risk and maximising
profitability on your portfolio

Tuesday, 17 May 2011
Clothworkers'Hall, London

The 3Annual Hometrack Mortgage Summit

We’re Hometrack - the property analytics business ici i
Exploring the ‘New Normal’ prop ty y Developer Pricing Analytics Report

With cost-effective solutions designed to inform land acquisition, A unique approach to assessing the commercial
price setting, strategy and planning negotiations, we help house el @178) G e
builders across the UK gain a competitive edge and boost their
profit margins in today’s challenging market.

‘Mark Thunder
Head of Retal Directorof Researd

former Crief Credit Risk. Backed Funding | Former Minister Hometrack
Operating Offcer | HSBC Santand responsible for
HBOS housing

Site Appraisal Report

‘The Rt Hon Nick ‘ Richard Donnell

The very latest independent market intelligence
for effective site acquisition decisions

T 0800 019 4440 SiteMAP

E business@hometrack.co.uk ’ N n
A secure online mapping system tailored around

www.hometrack.co.uk your business to better manage decision-making

FREE 02255

We're Hometracl
The property analytics bus|

Site Apprai:
Report

CLAIM NOW BY CALLING:
0800 019 4440
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For further information please contact_

Alisdair King
Director

AKD London Ltd
35 Hamilton Road
Wimbledon
London

SW19 1JG

alisdair@akdlondon.co.uk
07973 667184






