
We strive to create imaginative 
design and communication 
solutions that deliver real results 
for our clients.
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Guidelines

This section includes...

Logo Use

Colourways

Typeface

Logo & Address Block

Logo Position

Mugshot Guidelines

Map Guidelines

Graph Styles & Guidelines

Stationery

Sign-off Bar Options

Bespoke 
Awareness Adverts

This section includes...

New Office/Moving Adverts

Seasonal Adverts

Charity/Event Adverts

Multi-Discipline Adverts

Examples of Flyer 
Diversity
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Script Launch 2pp Invite (VLM)

Invitations

Modern Launch 2pp Invite (VLM)

Property Launch Invitations

Direct Mail – Targeted Marketing

Direct marketing is a method often used in marketing,
which is focused on driving traffic to your business. 
In the property industry this means either ‘buyers’ or
‘vendors’. The most important part of direct mail is the
‘call-to-action’. Direct marketing is distinguished from
other marketing efforts by its emphasis on trackable,
measurable results and responses. 

In Savills we use a variety of different types of direct
mail to generate a direct response. In the following
section you will see some of the most popular options 
that are available to you.

Delivery/Distribution Options:
■ Address & postage printed on flyer
■ Envelope with label
■ Door-drop

NB: All flyers and invites pitching for business need
to include the OEA disclaimer.

Any concept from the Generating
Pitch section can be converted into
a direct mail piece.

Script Launch Invite 4pp (VLM)

Modern Launch Invite 4pp (VLM)

5

Guidelines
Information

As an introduction to the new Savills identity we have
compiled these guidelines. They give an overview of
our identity applications with guiding principles on
how to ensure that the identity is used consistently.

With any identity the value is strengthened by the way
it is applied to all corporate and marketing material. 
It is the responsibility of each of us to recognise how
important this is and do our utmost to ensure that
each application follows the guidelines. This will in
turn strengthen our brand, our values and deliver a
unified front to all of our clients.

Further detailed brochure, advertising and signboard 
template guidelines have been made available to all
approved suppliers. If you are in doubt about any
application of the identity please do not hesitate to
contact your Savills Marketing Team.

Master Logo

Digital master artwork for all variations of the Savills logo 
(Pantone, CMYK, RGB and mono) are available for download
from the Savills Intranet. 

Use of logo on coloured backgrounds

In situations where the logo is to be used without contact details
and is required to sit on a background where there is insufficient
contrast with the yellow of the logo, you must use the specially
drawn version of the logo which includes a white frame.

Incorrect use of logo

Our logo has been specially created to give a distinctive look 
to all brand communication. The logo must always appear in 
its square form. Never alter the shape, colours or typeface. 
This will reduce the effectiveness of the logo.

PANTONE®

Stationery
Promotional materials

SAV_SPOT_Logo C.eps
SAV_SPOT_Logo U.eps

Yellow | PANTONE® 113
Red | PANTONE® 1797

CMYK

Colour advertising
Print/marketing material

SAV_CMYK_Logo.eps
SAV_CMYK_Logo.jpg

Yellow | C0 M5 Y80 K0
Red | C0 M100 Y100 K15

RGB

Digital media
Electronic presentations

SAV_RGB_Logo.eps
SAV_RGB_Logo.jpg

Yellow | R255 G237 B84
Red | R245 G0 B2

CMYK

Colour advertising
Print/marketing material

SAV_CMYK_Logo.eps
SAV_CMYK_Logo.jpg

Yellow | C0 M5 Y80 K0
Red | C0 M100 Y100 K15

Mono® (positive)

Mono advertising
Newsprint

SAV_Mono_Logo_P.eps
SAV_Mono_Logo_P.jpg

100% Black

Mono (negative)

Mono advertising
Newsprint

SAV_Mono_Logo_N.eps
SAV_Mono_Logo_N.jpg

100% Black

NB. Black borders indicate logo prints on solid colour backgrounds

Do not alter the text 
position within the 
yellow square

Do not change the 
colour ways

Do not change the 
proportions of the box

Do not use against 
similar tone backgrounds

Use standard logo on
primary colours (except
primary Savills yellow)

Use standard logo 
on secondary colours

Use white keyline logo 
on similar tone colours

Use white keyline logo 
on picture backgrounds

Title: Graph Formula Code: BA4

Title: Countdown 1  Code: BA1
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Bespoke 
Awareness Adverts

Adverts for your local paper from as little as £50. 
£50 for a small box advert in your local paper to £125
for a full broadsheet page. A5 2pp flyers from as little
as £100.

Please speak to your Regional Marketing Manager for
full details of costs for design and print, these may
vary depending on your individual requirements.

All corporate adverts are to be sourced from your
Regional Marketing Manager unless otherwise stated.

The majority of images have already been purchased. 
Any with lnext to them are images that have not been
purchased and will be an extra cost, for more
information on images please speak to your Regional 
Marketing Manager.

Title: Van  Code: BA5

Title: Countdown 2 Code: BA2

Title: Corner  Code: BA6

Title: Countdown 3 Code: BA3

New Office Adverts
Speak to your Regional Marketing
Manager about tailored campaigns
for new offices.

Property Promotion

This section includes...

Approved Brochure
Printers & Sample Costs

Property Particulars:
– Mainstream
– Bespoke

Floorplan Guidelines

Publication Adverts

Open House

Sign Boards
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1/4‘x’

‘x’

Exclusion Zone

The exclusion zone is the minimum amount of clear space
allowed around the logo. This should be equal to one-quarter 
of the total height or width of the square or ‘x’ as shown in 
the example on the left. No other text, pictures or logos
should appear in this space.

Minimum Sizes

The Savills logo should always be clearly readable. 
This is of upmost importance in successful brand recognition.
The minimum sizes for reproduction are as shown.

Colour

10mm

Mono®

10mm

Master Logo

Logo positioning

It is recommended that the Savills logo, wherever possible, 
be positioned in either the top right hand corner or bottom
right hand corner of any corporate marketing material. 

Primary Colours

Secondary Colours

Yellow
PMS 113C
C0 M5 Y80 K0
R255 G237 B84

Red
PMS 1797C
C0 M100 Y100 K15
R245 G0 B3

BlackBlue (B2B)
PMS 648C
C100 M65 Y0 K55
R6 G29 B73

Grey (B2C)
PMS 7545C
C40 M10 Y0 K70
R72 G84 B88

Sky
PMS 646C
C55 M25 Y0 K25
R82 G121 B169

Burgundy
PMS 682C
C20 M90 Y0 K20
R163 G45 B132

Spice
PMS 159C
C0 M70 Y90 K10
R237 G81 B0

Ochre
PMS 131C
C0 M45 Y100 K15
R232 G157 B0

Aqua
PMS 632C
C90 M0 Y20 K0
R22 G156 B171

Teal
PMS 5483C
C80 25M 40Y 0K
R67 G133 B124

Mint
PMS 624C
C50 M0 Y40 K20
R115 G168 B127

Olive
PMS 576C
C45 M0 Y75 K35
R80 G120 B17

The secondary colours can be used additionally as background
colours for Savills marketing material. Tints of these colours
may also be used. (See examples in corporate marketing
section of these guidelines).

If you are printing in four colour process, you must use the
specified CMYK breakdown and not the automatic values
defined by industry standard design applications. For RAL
colours please contact Savills’ marketing team.

PANTONE® is a registered trademark. ©Pantone, Inc

Colourways

Blue will continue to be the Savills corporate colour used 
in all corporate advertising and office signage. Grey has 
been introduced to all marketing communications that are
business-to-business related, with the agency disciplines
remaining blue.

Blue will also be used on all residential and rural marketing 
communications (incl. New Homes). In other words all
'direct to the consumer' communication (B2C). 

Grey will be used to differentiate our business-to-business 
disciplines from the agency business. Grey will therefore 
be used as the border colour for all commercial and
'Business to Business' disciplines (B2B). 

In order to maximise the impact of the logo on marketing
material, we recommend that the logo always appears on 
a solid colour background. 

Title: Holly  Code: BA8

Title: Cork  Code: BA10

Title: Christmas Tree  Code: BA7  l

Title: Present  Code: BA9

Title: Sugar Hearts  Code: BA12

Title: Cricket  Code: BA14  l

Title: Heart Balloons  Code: BA11

Title: Champagne Glasses  Code: BA13

100 101

Seasonal Adverts

A4 portrait 2pp options are available 
to feature 1, 2, 3 and 4 images

Templated option
The options available are in either A4 or A5, landscape
or portrait. Also, Bespoke Property Particulars are
available if the client agrees to the production costs.

Property Particulars
Templated

A5 landscape cover options are available 
to feature 1, 2, 3 and 4 images

A5 portrait cover options are available 
to feature 1, 2, 3 and 4 images

71

Property Particulars A5 Property Particulars A4 - Portrait & Landscape versions available

A4 4pp – Various options are available.

See page 68 for options of all 
styles available or Savills connect 
for full guidelines.
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Logo/Contact Details on Bespoke Adverts

The positioning of the Savills logo always falls in the bottom
right corner of the layout with the contact details aligned to 
the left, creating a rectangular shape.

The layout size, will depict the size of the logo, font and
positioning. Exact measurements for some of the more
common size layouts have been supplied to give a guide to
what size is to be used. If an alternative size is required it must
be adjusted in accordance with the perspective of the advert.

It is important to remember, a portrait and landscape layout,
although the same dimensions, will illustrate the information 
at two different sizes.

An example of two logos and contact details

‘x’

‘x
’

½
 ‘x

’ 

½ ‘x’ 

Office/Name
email@savills.com
000 0000 0000
savills.co.uk

‘x’

‘x
’

¼ ‘x’‘y’ 

Office/Name
email@savills.com
000 0000 0000
savills.co.uk

Office/Name
email@other.com
000 0000 0000
other.co.uk other

‘x’

‘x
’

¼ ‘x’¼ ‘x’ ‘y’ ‘z’ 

Office/Name
email@savills.com
000 0000 0000
savills.co.uk

Office/Name
email@savills.com
000 0000 0000

‘x’

‘x
’

¼ ‘x’‘y’ ¼ ‘x’‘y’ 

Office/Name
email@savills.com
000 0000 0000

Office/Name
email@savills.com
000 0000 0000

savills.co.uk

‘x’

‘x
’

¼ ‘x’‘y’ 

Logo block 
with single contact details 
web address under details

Logo block 
with two contact details 
web address under second details

Logo block 
with two contact details 
web address under details

If a secondary logo (i.e. another agent) is required, then it
must always lie to the left of the Savills logo and contact
details, laid out in the same style and using the same font.

The distance between Savills contact details and the secondary
logo should be equal to one-quarter of ‘x’, the same
measurement as the exclusion zone.

The secondary logo can be of any size in perspective of the
layout, but is not to exceed the height of the Savills logo, 
nor is it to appear more dominant.

Logo block
Illustrating the position on the bottom right hand corner

Below are a few examples of how the contact details and
Savills logo sit together. Represented as ‘y’, the contact details
are to be left aligned. There should be the minimum amount 
of clear space (1⁄4‘x’) between the logo block and the text. 
If there are two text areas the same spacing is to be applied.

A B C D E
A6 – 105x148.5 13x13 6.5 7pt 9pt

A5 – 48.5x210 13x13 6.5 8pt 11pt 

A4 – 210x297 18x18 9. 8pt 11pt

A3 – 297x420 26x26 13. 10pt 13pt

A2 – 420x594 36x36 18. 13pt 17pt

A1 – 594x841 52x52 26. 20pt 26pt

A0 – 841x1189 72x72 36. 26pt 34pt

A B C D E
A6 – 148.5x105 13x13 6.5 8pt 11pt

A5 – 210x148.5 18x18 9. 8pt 11pt

A4 – 297x210 26x26 13. 10pt 13pt

A3 – 420x297 36x36 18. 13pt 17pt

A2 – 594x420 52x52 26. 20pt 26pt

A1 – 841x594 72x72 36. 26pt 34pt

A0 – 1189x841 104x104 52. 40pt 52pt

A – Layout size
B – Logo dimensions (in mm)
C – Logo positioning from bottom right corner (in mm)
D – Font size: Regular (name, email address and website)
E – Font size: Large (phone number)

Portrait Layout Landscape Layout

Office/Name
email@savills.com

000 0000 0000
savills.co.uk

18
m

m
9m

m

Actual size
A5 Portrait layout

Office/Name
email@savills.com
000 0000 0000
savills.co.uk

26
m

m
13

m
m

Actual size
A4 Portrait layout

Office/Name
email@savills.com
000 0000 0000
savills.co.uk

36
m

m
18

m
m

Actual size
A3 Portrait layout

This section includes...

Property Launch
Invitations

Market Appraisal
Invitations

Success Flyers

Sold In Your Road/Area
Invitations

Open House/Launch
Preview Invitations

Direct Mail /
Canvassing 
Invitations

Title: Web Ski  Code: SC4

Title: Web Beach  Code: SC1

Strategic Campaign

Adverts for your local paper from as little as £50. 
£50 for a small box advert in your local paper to £125
for a full broadsheet page. A5 2pp flyers from as little
as £100.

Please speak to your Regional Marketing Manager for
full details of costs for design and print, these may
vary depending on your individual requirements.

All corporate adverts are to be sourced from your
Regional Marketing Manager unless otherwise stated.

The majority of images have already been purchased. 
Any with ● next to them are images that have not
been purchased and will be an extra cost, for more
information on images please speak to your Regional 
Marketing Manager.

Title: Web Autumn  Code: SC5

Title: Web Daffodils  Code: SC2
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Web Awareness Adverts

Title: Web Balloons  Code: SC6

Title: Web Sunflowers  Code: SC3
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When it comes to finding property, 
we have the intelligence.

IQ

“ Our ability to critIQue 
country properties comes 
from an encyclopaedic 
knowledge of the areas  
we cover. All our teams 
live and work locally, 
giving them unsurpassed 
intelligence in their field.”

Country

IQLondon

“ We appreciate how busy you 
can be – so when you do get 
the time to see us, we won’t 
waste it – we take the mystIQue 
out of acquiring the right 
property and meticulously 
handle all details... so you 
don’t have to!”

IQ [,ai ‘kju?]
1. intelligence quotient; when it comes to finding property, we have the intelligence.

u·nique [yoo-neek]
1. an individual or property existing as the only one or as the sole example; single; solitary in type or characteristics.

 Our unIQue team has  
acted for the extraordinary,  
dealt with the unusual and 
delivered the exceptional.

Prime Purchase has successfully helped 
some of the most discerning and 
demanding national and international 
clients to find unique properties  
in both London and the country.
Our aim is to bring you and your ideal property together, 
by taking into consideration your needs, your hopes, your  
style, and concentrate on finding the perfect property 
for you. We act only for you, the buyer, giving you 
straightforward, commercially sound and objective 
advice, acting confidentially at all times.

We are in daily contact with an impressive ‘intelligence 
network’ of sources, giving us advanced warning of 
properties before they come on the general market. 
We can find the right properties to match your 
objectives, long before the competition.

We carry out all preliminary research for our clients – 
before even thinking about a short-list for you to view, we  
will have previewed a considerable number of properties 
on your behalf – saving you time and ensuring that you 
are shown the best.

Having found a suitable property, we compile an 
objective and comprehensive due-diligence report  
and negotiate the acquisition on the best possible  
terms – overseeing the purchase to completion and 
always with your best interests at heart.

Access to experienced and skilful negotiators, off-market  
sales, complete confidentiality and objective due diligence  
are all part of the Prime Purchase service.

Our team is one of the most experienced in the market. 
We pride ourselves on having successfully acquired 
properties for the most discerning and demanding 
national and international clients.

Cornwall

Devon

Somerset

Wiltshire

Dorset

Hampshire

Surrey

Sussex

Berkshire

Oxfordshire

London

Kent

Essex
Herts

Suffolk

Norfolk

CambridgeshireNorthants

Beds

Gloucestershire

Warwickshire

Bucks

IQ [,ai ‘kju?]
1. intelligence quotient; when it comes to finding property, we have the intelligence.

cri·tique [kri-teek]
1. the ability to provide a detailed evaluation; independent review of a literary work or property.

Real knowledge of an area comes 
from living and working locally.
To look at a country house may take half a day. You may 
well not have the time – nor the inclination – to drive for 
a couple of hours, only to find that the glossy brochure 
bears little resemblance to the actual property, or that 
the rumblings of a motorway are easily within earshot.

Local knowledge goes a long way when searching for 
country property. Our Country team is in regular contact 
with a network of selling agents and other contacts. This 
provides us (and of course you) with advanced warning 
of properties coming onto the market, even in the most 
hidden locations.

The team has the experience and track record  
to provide objective due diligence on all aspects  
of the purchase, including advice on value, based  
on comparable evidence, local planning proposals, 
commuting times, schooling, tenure, staff, tenanted 
houses, income potential and even sporting rights.

Country know-how from people with real knowledge  
of buying country property.

Canary
Wharf

Knightsbridge

Fulham

Wandsworth

Wimbledon

Notting Hill

Hampstead

Shepherd’s
Bush

Kensington

St John’s
Wood

Marylebone

Hammersmith

Earl’s Court Chelsea

Battersea

Holland
Park Westminster

Covent Garden

Mayfair The City

Belgravia

Little
Venice

S. Kensington

Richmond

Barnes

IQ [,ai ‘kju?]
1. intelligence quotient; when it comes to finding property, we have the intelligence.

mys·tique [mi-steek]    
1. an aura of mystery or mystical power surrounding a particular occupation, pursuit or property acquisition.

7.1 million people, 3 million 
residential properties, 33 boroughs, 
607 square miles of hustle and bustle. 
So where do you start to find a 
property in London? 
London is one of the most exciting capital cities in  
the world. It has evolved into a patchwork of areas 
within areas, and within those smaller areas, a plethora 
of ‘villages’. This can make finding a property seem  
a daunting and immensely time-consuming journey.  
We have the knowledge to help you acquire a property 
in this wonderful, vibrant city. We deal with more than 
200 selling agents in Kensington, Chelsea, Belgravia  
and Mayfair alone, and monitor the property market 
daily, so that you don’t have to.

Our proactive style, approach and daily contact with  
the selling agents enable us to constantly analyse  
the market. This keeps us, and you, streets ahead  
of the competition.

It is this market knowledge and our lateral thinking which 
empower you to choose. Whether it’s a 10,000 sq ft 
house overlooking the tranquillity of Holland Park,  
or a penthouse in the heart of Covent Garden, we give 
you access to an incredible variety and a vast amount  
of choice.

IQ [,ai ‘kju?]
1. intelligence quotient; when it comes to finding property, we have the intelligence.

bou·tique [boo-teek] 
1. any small, exclusive business offering customised services.

We offer a boutIQue service, 
handling all the meticulous, 
time-absorbing details that 
transform a house into a 
home – so you don’t have to.

 Our clients value our ability to build 
relationships and provide access to 
total project management, fulfilling 
the most demanding specifications. 
We have the ability to introduce clients to both planning 
and building consultants, as well as project managers. 
They can provide costings and feasibility studies of any 
renovations required to a property, before contracts are 
exchanged. Accurate analysis of potential expenditure, 
timing and the likelihood of obtaining relevant planning 
permissions is provided to clients – keeping our clients 
better informed and a step ahead of the competition. 

We have three wonderful acquisition assistants, who  
will organise everything to ensure a seamless move.  
They will book the removal firm, liaise with porters, 
change the locks, contact interior designers, arrange  

the utilities, organise parking permits and even secure 
the mooring rights! Efficient, experienced and good 
humoured, the Prime Purchase assistants will do 
whatever it takes to complete your move. They will 
oversee everything to the last detail, and even, if 
required, have the fridge filled and the beds made up. 
Some of the requests they have had to fulfil might 
surprise you – but it’s all part of our service to make  
your move to your new home as pleasant and  
stress-free as possible.

Client 	 Savills
Project 	 Prime Purchase marketing 	 Corporate brochure



iqLondon

When it comes to finding property, 
we have the intelligence
Getting advanced warning of property is down to our exceptional network of sources, but negotiating every  
complex twist and turn of the buying process is how we get on the inside track to the most hidden houses  
and finest properties in the country – long before they come on the market. It’s what keeps us, and you,  
way ahead of the field.

So go where the smart money goes – because that’s property intelligence.

iqSaviLLS independent 
Buying ServiCe

When it comes to finding property, 
we have the intelligence
Getting advanced warning of property is down to our exceptional network of sources, but negotiating every 
complex twist and turn of the buying process is how we get on the inside track to the most hidden houses 
and finest properties in the country – long before they come on the market. It’s what keeps us, and you, way 
ahead of the field.

So go where the smart money goes – because that’s property intelligence.

Justin MarkingEstates and Farms throughout the UK

T 020 7881 2381  M 07967 555 503 
jmarking@prime-purchase.com

Jonathan BramwellGloucestershire, Oxfordshire, Buckinghamshire, Warwickshire, 
Northamptonshire
T 020 7881 2382  M 07967 555 507
jbramwell@prime-purchase.com

Sarah BroughtonEast Anglia

T 01284 788306  M 07929 305 787 
sbroughton@prime-purchase.com

Robin Gould
West Hampshire, South Wiltshire, Dorset, 
Somerset, Devon, Cornwall

T 020 7881 2389  M 07967 555 615
rgould@prime-purchase.com

Ben Porter
Kent, North Surrey, East Berkshire and 
Buckinghamshire

T 020 7881 2390  M 07870 999 209 
bporter@prime-purchase.com

William Marsden-SmedleyBerkshire, North Wiltshire, South 
Oxfordshire, Hampshire 

T 020 7881 2391  M 07967 555 734
wmsmedley@prime-purchase.com

Julia de Bretton-GordonWest Hampshire, South Wiltshire, Dorset, 
Somerset, Devon, Cornwall

T 01962 795035  M 07870 999 553  
jdebrettongordon@prime-purchase.com

Hugo ThistlethwayteSurrey, Sussex, Kent, Hampshire

T 020 7881 2386  M 07967 555 644
hthistlethwayte@prime-purchase.com

Sarah ElphickSomerset, Warwickshire, Gloucestershire, 
North Oxfordshire and Buckinghamshire 

T 01451 822909  M 07824 451 078   
selphick@prime-purchase.com

IQ [,ai ‘kju?]1. intelligence quotient; when it comes to finding property, we have the intelligence.

Frank Speir
Gloucestershire, Oxfordshire, Buckinghamshire, Warwickshire, 

Northamptonshire 
T 020 7881 2394  M 07812 965 404 
fspeir@prime-purchase.com

Real knowledge of an area comes 
from living and working locally.To look at a country house may take half a day. You may 

well not have the time – nor the inclination – to drive for 

a couple of hours, only to find that the glossy brochure 

bears little resemblance to the actual property, or that 

the rumblings of a motorway are easily within earshot.
Local knowledge goes a long way when searching for 

country property. Our Country team is in regular contact 

with a network of selling agents and other contacts. This 

provides us (and of course you) with advanced warning 

of properties coming onto the market, even in the most 

hidden locations.

The team has the experience and track record  
to provide objective due diligence on all aspects  
of the purchase, including advice on value, based  
on comparable evidence, local planning proposals,  

commuting times, schooling, tenure, staff, tenanted  

houses, income potential and even sporting rights.Country know-how from people with real knowledge  

of buying country property.

IQ [,ai ‘kju?]1. intelligence quotient; when it comes to finding property, we have the intelligence.

Nathalie HirstLondon

T 020 7881 2384  M 07789 432 010
nhirst@prime-purchase.com

Guy Meacock
London

T 020 7881 2392  M 07812 965 403 
gmeacock@prime-purchase.com

7.1 million people, 3 million residential properties, 33 boroughs, 
607 square miles of hustle and bustle. 
So where do you start to find a 
property in London? 

London is one of the most exciting capital cities in  

the world. It has evolved into a patchwork of areas 

within areas, and within those smaller areas, a plethora 

of ‘villages’. This can make finding a property seem  

a daunting and immensely time consuming journey.  

We have the knowledge to help you acquire a property 

in this wonderful, vibrant city. We deal with more than 

200 selling agents in Kensington, Chelsea, Belgravia  

and Mayfair alone, and monitor the property market 

daily, so that you don’t have to.

Our proactive style, approach and daily contact with  

the selling agents enable us to constantly analyse  
the market. This keeps us, and you, streets ahead  

of the competition.
It is this market knowledge and our lateral thinking which 

empower you to choose. Whether it’s a 10,000 sq ft 

house overlooking the tranquillity of Holland Park,  

or a penthouse in the heart of Covent Garden, we give 

you access to an incredible variety and a vast amount  

of choice.

Prime Purchase has successfully helped 
some of the most discerning and 
demanding national and international 
clients to find unique properties  
in both London and the country.

Thinking of buying?Prime Purchase is the independent buying subsidiary of 

Savills. We specialise in finding and acquiring properties 

in central London and the country.Our success lies in bringing you together with your  

ideal property – your requirements, hopes, style and 

aspirations are our guiding principles in the search for 

your perfect property.
Prime Purchase acts exclusively for you, the buyer. Our 

advice is straight advice is straight forward, commercially 

sound, objective, and of course, confidential at all times.
Our expertise covers the entire market. Each experienced 

member of our team lives and works in the area for which 

they are responsible.

As a Prime Purchase client, you will benefit from:
•  advanced knowledge of properties on the open  

market or available privately•  comprehensive advice on value, and other aspects  

of the property
•  skilled negotiators with many years knowledge  

of complex property transactions•  the experience of property professionals working 
exclusively on your behalf

For further details and access to their DVD,  
please visit www.prime-purchase.com or call 020 7881 2388

Make sure you next move is a Prime Purchase...

Nathalie HirstLondon

T 020 7881 2384  M 07789 432 010
nhirst@prime-purchase.com

IQ [,ai ‘kju?]1. intelligence quotient; when it comes to finding property, we have the intelligence.

Justin MarkingCountry

T 020 7881 2381  M 07967 555 503 
jmarking@prime-purchase.com

Покупка недвижимости в Великобритании

When it comes to finding property, we have the intelligence.

London
56 Sloane Square, London SW1W 8AX 

Tel: 020 7881 2388 Fax: 020 7881 2399

Country
The Barn, Roundwood, Hampshire SO21 3BA 

Tel: 01962 795035 Fax: 01962 774703

www.prime-purchase.com

Prime Purchase is a wholly owned independent subsidiary of Savills Plc

Для поиска объектов недвижимости мы используем 

нашу уникальную сеть и собственные источники 

информации. Во время процесса обсуждения всех 

деталей покупки, мы выходим и предоставляем 

информацию о закрытых и лучших объектах 

недвижимости, которая не доступна широкой 

публике, задолго до того, как эти объекты 

появляются на рынке в открытой продаже. 

Именно это позволяет нам и нашим клиентам быть 

на «квартал» ближе к нужным объектам 

недвижимости. 

Мы обладаем широкими 

возможностями при поиске 

недвижимости. 
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iqCountry

When it comes to finding property, 
we have the intelligence
Getting advanced warning of property is down to our exceptional network of sources, but negotiating every 
complex twist and turn of the buying process is how we get on the inside track to the most hidden houses 
and finest properties in the country – long before they come on the market. It’s what keeps us, and you, way 
ahead of the field.

So go where the smart money goes – because that’s property intelligence.

Client 	 Savills
Project 	 Prime Purchase marketing 	 International folder and team inserts



BOUTIQUE
bou·tique [boo-teek] 
1. any small, exclusive business offering customised services

When it comes to finding property, we have the intelligence.

If you are looking for a property acquisition service tailored to your needs, look no further. Our buying teams 
actually live and work in the area they search on your behalf, giving you complete access to their network 
of local intelligence. Every team member looks after a limited number of clients so we can provide a boutique 
service of the highest standards. We don't aim to be the biggest but the best. Its what keeps you, and us, 
ahead of the competition. 

To take advantage of the Prime Purchase service, whether you are buying in London  
or the Country please contact Nathalie Hirst or Justin Marking on 020 7881 2388.

prime-purchase.com
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TECHNIQUE
tech·nique [tek-neek]
1. the manner and ability with which an property acquisition company  
employs the technical skills of a particular art or field of endeavour

When it comes to finding property, we have the intelligence.

Not only do we find properties early – in fact in 2006 over 50% were secured for clients 
before they were advertised – but it is also our ability to negotiate every twist and turn 
of the purchase with flair, focus, independence and thorough due diligence, which our 
clients find so invaluable. Its what keeps you, and us, ahead of the competition. 

To take advantage of the Prime Purchase service, whether you are buying in London  
or the Country please contact Nathalie Hirst or Justin Marking on 020 7881 2388.

prime-purchase.com
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For further information please contact_

Alisdair King
Director

AKD London Ltd
35 Hamilton Road
Wimbledon
London
SW19 1JG
 
E	 alisdair@akdlondon.co.uk
M	07973 667184




